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THE SCORR:

Unifying materials, even though they are aimed at notably different buyers, yield
significant impact on the perceptions both segments have about the size, scope
and sophistication of BASi. The more modern and progressive visual presenta-

tion has helped position them among the leaders in their markets.
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“BASi had aggressive plans for growth that we believed simply could not
be met without reevaluating our marketing. SCORR came in with a very
reasoned approach, beginning with detailed research on how we are
viewed by customers and an analysis of how we want to be viewed.
They developed a thorough and comprehensive brand strategy that we
felt would effectively support each of our business areas and provide us

with the level of leads we need to meet our business developmenf goa/s."

— Richard M. Shepperd, President and CEO, BASi
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View more of our work at: www.scorrmarketing.com
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